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UT Entrepreneurs Saving Lives
with Startup Businesses

When going out to parties and bars, 
college student (typically female students), 
often run the risk of date rape drugs being 
slipped into their drinks. 

Two students at The University of 
Tampa have developed products that could 
potentially save men and women from being 
assaulted. 

Alexsandra Wolfe, junior 
entrepreneurship major, is the sole owner 
of Pure-sipity, a jewelry line that is capable 
of testing whether or not a drink has been 
drugged.

“All you have to do is use a straw, your 
finger, or anything just to get a drip of the 
drink on the tester part of the bracelet, and 
the tester changes colors to a dark blue if it’s 
drugged,” said Wolfe. 

Wolfe was a freshman at UT when she 
came up with the idea for her product. 

“I had a lot of friends that were 
experiencing date rape drugging when we 
were at parties, clubs, bars, or just social 
events and it absolutely terrified me,” said 
Wolfe. 

She initially searched the internet to see 
if there was anything already on the market 
that allowed for women to check if their 
drink had been spiked and she could not 
find anything that stuck. 

In 2014, North Carolina State University 
students had developed a nail polish brand, 
Undercover Colors, that allowed women to 
stir their drink with their finger in order to 
test whether it had been spiked or not. The 
product never launched following concerns 
of the chemicals in the nail polish touching 
beverages. 

Pure-sipity products never touch a drink, 
so Wolfe doesn’t have to worry about the 

products harming customers.
Pure-sipity holds a high level of 

importance in Wolfe’s life. 
“It’s kind of my responsibility to push it 

forward, put it on the market, and make 
people aware that there is something that 
can potentially be the difference between a 
fun night out or an absolutely devastating 
experience,” said Wolfe. 

Meanwhile, Shirah Benarde, a UT 
freshman entrepreneurship major, is the 
CEO of NightCap, a scrunchie that prevents 
drink spiking. 

“I’m glad to be someone that other 
teenagers look at as an influence,” said 
Benarde.

The scrunchie contains a hidden pocket 
that holds a drink cover. The drink cover is 
then placed over a drink leaving room at the 
top for the insertion of a straw. 

Photos courtesy of @nightcapit/Instagram
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Similar to Wolfe, Benarde wanted to 
create something to help prevent drink 
spiking after one of her friends had been 
roofied. 

“One day, I went to sleep and I had a 
dream and basically the product just kind of 
formed in my dream,” said Benarde.

Benarde and her brother, who happens to 
be her business partner, had the opportunity 
to pitch their product on ABC’s Shark Tank 
on Friday, Feb. 5. 

“It was an amazing opportunity,” said 
Benarde. “I was really nervous at first, 
but when I got inside the tank, I kind 
of just took my nerves and used it as 
passion because it’s like a once in a lifetime 
opportunity that you can’t really pass up.”

On the show, the Benarde duo asked the 
sharks for an investment of $60,000 for 20% 
of the company. 

Before they could finish pitching their 
product, Lori Greiner was impressed with 
the potential for social impact that the 
product held. 

Grenier offered them $60,000 for 25% of 
the company and the Benardes accepted. 

Wolfe and Benarde are both active 

members of UT’s accelerator program. 
“Being in the accelerator club at The 

University of Tampa is definitely a very 
motivating environment where you get to 
meet like-minded people who are doing 
the same things as you, and you can share 
information,” said Benarde. 

Both women have high hopes for the 
futures of their products. 

“My plan is to be launching here in the 
next few months,” said Wolfe. “Hopefully 
when I launch, I want to hit a bunch of 
different college campuses with the product 
and really gain a lot of traction to be able to 
let people know there is a product out there 
that can save lives.”

The website for Pure-sipity is expected to 
launch within the next three weeks.

“I hope to see NightCap in bars, clubs, 
and every single college campus,” said 
Benarde. “I also want these bars, clubs, 
liquor companies, women’s clothing brands, 
and universities to license their logos on the 
NightCap so everyone can customize them 
how they want it to be.”

-By Re'Neisa Mills, Staff Writer

Two students at The 
University of Tampa 
have developed products 
that could potentially 
save men and women from 
being assaulted.

“It’s kind of my 
responsibility to push 
it forward... and make 
people aware that there 
is something that can 
potentially be the 
difference between a 
fun night out or an 
absolutely devastating 
experience,”

-Junior Alexandra Wolfe



On March 17, 2020, Florida Governor 
Ron DeSantis ordered all bars and 
nightclubs to close for 30 days. 10 months 
later, some of those restrictions are still in 
place.

 With the shutdown of nightlife due to the 
COVID-19 pandemic, gig workers such as 
drag queens have had to find new ways to 
make an income. 

 “I really started focusing on how I can 
keep myself stable and how I can keep 
myself relevant,” said Florida based drag 
queen Christina Embers Taylor. “Relevancy, 
especially right now, you really have to 
evolve the way you did drag so a lot of 
people went to digital drag.” 

 NextGen Florida organized the 
#YouthVote Drag Show online via Twitch. 
The event was joined by several other drag 
queens such as Axel Andrews, House of 
Black, Venus Envy, and Natalie Devine. 

 “We understood that during the 
pandemic everyone was at home, everyone 
was isolated… we thought of the concept, 
let’s do a drag show,” said NextGen Florida’s 
national political manager, Justin Atkins. 
“We partnered with Omni Entertainment 
and had 160 people at least attend.” 

 The event was hosted by performing drag 
queen, Axel Andrews. 

 “Twitch is a little bit more difficult to 
do unless you have someone there to help 
you,” said Atkins. “There would be a point 
where it would blank out and we lost Axel 
for a little bit but after that little bump they 
were able to keep going because Axel had 
somebody with him to troubleshoot.”

 An article by Mashable said, “In May 
2020, Twitch actively grew their drag 
creator base, launching the Twitch Drag 
Community Development Program.” 

 In order to help performers maintain an 
income, Twitch has also allowed creators to 
run ads, set up donation links, and promote 
subscriptions.

 According to Atkins, tips were 
distributed on the #YouthVote Drag Show 
via CashApp and Venmo. 

 Other online platforms are also being 
used to showcase drag. 

 “I post my videos mainly on Instagram 
and sometimes Facebook as well. I am very 
much a perfectionist, so I wanted them to 
be cool videos and videos that I put a lot of 
effort into the production value. They take 
so much work for very little reward,” said 
Taylor.

 On Instagram, Taylor has over 6,000 
followers and has posted multiple videos. 
The most watched video gained 4,984 views. 

 “I follow a pretty decent number of drag 
queens across all forms of social media, so I 
have definitely seen lots of their content over 
the past couple months,” said University of 
Tampa sophomore political science major, 
Philip Ferdinand. 

 Since the pandemic, Taylor has also 
performed in nationwide shows on online 
platforms, including the #YouthVote Drag 
Show. 

 “[During the pandemic], a lot of people 
started getting together to do shows online 
and the cool thing about it too is that you 
can get people from other states to join your 
drag show and you couldn’t otherwise do 
that unless you flew them in,” said Taylor.

 Even with more collaboration between 
drag queens, attendance and involvement 
have been a struggle. 

 “It was always such a fun experience 
to be in the club and dance and sing with 
the queens, give them a couple dollars and 
then continue having a good night,” said 
Ferdinand. “But with COVID… watching a 
drag show just really hasn’t been something 
that I have even thought about doing.” 

 The pandemic has caused organizations 
and workers both to reconsider how they 
connect with an audience. 

 “Patience and persistence,” said Atkins. 
“It’s much easier to engage with people in 
person… there’s so many things that can 
take folks’ attention away but just being 
patient with that and having a clear message 
is important.” 

-By Alex Butler, News Editor

That’s a Drag: Drag
Shows During 
COVID Era

Photo courtesy of @thextinataylor/Instagram
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Valentine’s Day: From its Dark 
Origins to College Culture

As Feb. 14 looms closer, many of us are 
either scrambling to find gifts or planning 
a “galentine’s” night. High expectations 
are planted on the shoulders of significant 
others on a day when chocolates, flowers, 
and stuffed animals seem like a necessity. 
But who is to blame for this sensation? The 
history of Valentine’s Day is surprisingly 
gory for such a warmhearted holiday. 

According to Smithsonian Magazine, 
several St. Valentines were executed on 
Feb. 14 as a result of the prosecution of 
Christians in 270 A.D., during the reign of 
Roman Emperor Claudius Gothicus. Some 
medieval legends claim that St. Valentine 
would perform Christian marriages or pass 
love notes to jailed Christians, but these 
claims don’t seem to have much basis.

Other scholars believe that Valentine’s 
Day is a cover up for the ancient Roman 
celebration of Lupercalia. Lupercalia took 
place in mid-February, with a cult of drunk 
men running half-naked through the streets, 
and making animal sacrifices. The festival 
came to an end in 496 A.D. when Pope 
Gelasius denounced it. 

Shakespeare and Chaucer both 
mentioned it in their work. Chaucer referred 
to it as “seynt Volantynys day,” which he 
claimed was the day of the year when all 

birds would mate. After Shakespeare’s 
Ophelia stated that she was “Hamlet’s 
Valentine,” the word and holiday gained 
popularity.

For centuries, people have given 
valentines, chocolates, and flowers on Feb. 
14. Candy companies take full advantage 
of this exchange, and one can’t walk into a 
store in February without being immediately 
bombarded with aisles of heart-shaped 
boxes.

As a Gen Z, I loved Valentine’s Day 
growing up. Pink was my favorite color, 
and I loved getting dressed up and making 
valentines for all of my classmates. It was 
a day when everyone was required to give 
something to everyone, and even small gifts 
like cards or candy could brighten a little 
kid’s day. Coming home from school was 
such a rush because it meant I could open 
my decorated cardboard mailbox and go to 
town on chocolate.

“In my childhood for Valentine’s Day, I 
used to go out to dinner with my family and 
that was always fun, it became a tradition,” 
said Lisa Striffolino, a sophomore at The 
University of Tampa. “I always looked 
forward to Valentine’s Day because of that.”

Unfortunately, as we’ve gotten older, 
Valentine’s Day has seemed to lose its 

sparkle. Unless you’re in a relationship, the 
chances of you getting a valentine or gift are 
slim, and even if you are in a relationship, a 
tenseness looms over the day. 

“I feel like there’s an expectation for 
people to get each other gifts,” said Kristin 
Quarless, a sophomore at UT. 

Our generation seems to have negative 
feelings towards Valentine’s Day as 
we’ve gotten older. Less people are in 
relationships, and more people are either in 
“situationships” or are single. But in the past 
few years, I’ve noticed a positive spin on the 
holiday.

I can remember my first “Galentine’s 
Day” experience my sophomore year of high 
school. My friend decorated her basement 
in pink and red decorations, and we had a 
fun sleepover concluded with heart-shaped 
donuts for breakfast. This idea has gained 
a lot of popularity over the past few years, 
and it’s a fun way to celebrate with friends if 
you’re single. 

Whether you’re single or in a relationship 
for Valentine’s Day, take time to celebrate 
with the ones you love. Although it’s a bit 
of a scam, it’s a reminder to appreciate your 
close friends. 

-By Ella Malmgren, Staff Writer
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Is In-Person Dating Going
Out of Style?

As years pass, it seems as though more 
young adults are meeting and dating people 
through their screens rather than spending 
that treasured quality time with each other 
in person.

Considering that we are currently living 
through a global pandemic where being 
with other people could be considered pretty 
dangerous, the amount of people using 
online dating apps and using video chat to 
communicate has drastically increased since 
March.

“Covid has had a huge effect on in-person 

dating,” said Alex Goldberg, 21, who zoom-
dated for the first month of her relationship 
this past July. “If you don’t know the person, 
it can be risky to let them into your personal 
bubble and you are not sure who you can 
trust.”

This type of fear from the virus has 
definitely been a large part of the decrease 
in real-life dating over the past year, but the 
virus is not the only factor in the surge of 
online dating.

Results from an Instagram poll that 
surveyed 200 young adults with ages 

ranging from 18-22 showed that 53% have 
used an online dating app in the past.

“Personally i think the draw for our 
generation to meet people online comes 
from the idea of not feeling like there’s 
anyone in your direct life to go to,” said 
Lauren Byers, 20, who matched with her 
current boyfriend on Tinder in January of 
2020. “So we seek those deeper connections 
so that people can see us as who we are 
rather than who we were in our past.” 

Not everyone believes that online dating 
is the best way to start a relationship for 

Photo courtesy of PixaBay
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the current generation, though. Based on 
that same poll, 84% of those young adults 
disagreed with the notion that in-person 
dating is fading out. There can be that magic 
of first date jitters some may be missing 
out on when having their first interactions 
online.

“With online dating you can’t experience 
the butterflies in your stomach while you’re 
getting ready for your special dinner, seeing 
your significant other, hugging them, 
spending that night with them,” said Gabi 

Villamil, 19, who has been happily dating 
in person since 2018. “I feel like it’s almost 
harder to make that connection because 
you can’t feel the tension over the screen, 
you can’t read their body language and tell 
whether or not they’re actually enjoying the 
time spent together.”

Villamil said that although online dating 
is probably less stressful, it is not nearly as 
rewarding as getting to spend time with 
someone in person.

There is definitely some give and take 

when it comes to online dating versus 
in-person dating, but as of now it seems as 
though most Gen Z’ers believe that real-life 
interaction still holds a lot of importance. 
Although, as social media keeps evolving, 
and screen times for everyone continue 
to increase over the years, the upcoming 
technological advances are bound to have 
even more of an effect on in-person dating 
in the future.

-By Lisa Striffolino, Staff Writer

“This is lame, but I’ve never had a 
boyfriend during Valentine’s Day,” said 
Brittany Reed, senior communication 
major. “So, what’s the point?”

“The main purpose of Valentine’s 
Day is commercialism,” said Kylie 
Quinn, senior public health major. 
“But it is still a lot of fun to take 
time and have a fun event with your 
significant other or friends.”

“It’s not a real holiday,” said Rebecca 
Zayas, senior biology major. “I have no 
idea what the origin is behind it.”

“Valentine’s Day is a fun holiday 
that gives everyone an excuse to 
splurge on a date night,” said Alison 
Boulerice, senior accounting major. 
“Go out and do something other than 
ordinary daily stuff.”

“I love getting and receiving chocolate 
and sweets,” said Jillian Eaves, 
sophomore elementary education major. 
“It’s a great way to show the people you 
love that you love them.”

“It’s one day a year to remind us 
to show our love and appreciation 
for those we love,” said UT junior 
secondary education major who 
prefers to remain anonymous. “My 
favorite Valentine’s Day memory is 
when my long-distance boyfriend 
celebrated with me over facetime 
where we had a dinner date and he 
surprised me with a gift.”

“Valentine’s day is the hardest day of 
the year for me,” said junior allied health 
major Jenna Korsten. “I will never forget 
it; I was a student at Marjory Stoneman 
Douglas high school.”

“Valentine’s Day is for celebrating 
love—romantic and platonic,” said 
Kelly Collins, senior music education 
and theater major. “My boyfriend and 
I met at a party on Valentine’s Day so 
it’s a special day for us.”

“I celebrate because even though I’m 
single I like to show extra love to my 
family and friends,” said Dakota Busch, 
junior communication major. “I have 
celebrating my girls with a GALentines 
day party each year!”

“I only celebrate if I have someone 
to celebrate with,” said Alexander 
Jmean, senior entrepreneurship 
major. “I had a big surprise set up for 
my girlfriend at the time a few years 
back but she wasn’t feeling well so I 
had to cancel all our plans and didn’t 
get to give her a surprise.”  

“I just love being spoiled,” said Amelia 
Robbins, junior communication major, 
“that’s why I celebrate.”

“This is my first Valentine’s Day 
alone in four years,” said Taylor 
Jenkins, senior communication 
major. “I’ll be celebrating this year on 
a trip with my mom and sister.”

Student perspective: What Does Valentine's Day Mean to You?

"...we seek those deeper connections so that people 
can see us as who we are rather than who we were in 
our past.”

-Lauren Byers



Behind the Kiss Cam Gimmick

Kiss cams have become a staple in sport 
culture. If you have been to a sporting 
event, you may have seen the gimmick. Fans 
can be prepared to be broadcasted on the 
jumbotron when romantic music begins 
to play throughout the stadium and a large 
heart graphic appears up on the screen. 

“Everybody says, ‘Oh, I love the kiss 
cam!’,” said Rob Calia, the Atlanta Hawks’ 
senior manager of event production, in an 
article by The Ringer. “That is the one thing 
that people always seem to take away from 
games, because we try to always make it so 
something memorable happens during the 
kiss cam.”

Though many people like to think that 
the camera man is making all the calls, 
people operating the cameras are getting 
orders from people up in a booth above the 
arena. Depending on the team, organization, 
or league this group falls under game 
presentation. This team of people are 
creating the fan experience to ensure the 
crowd is constantly having a good time 
during a game. When it comes to the kiss 
cam, the team looks through the crowd for 
couples that will hopefully play along. 

Brooklyn Boyars, the senior director of 
game presentation and events for the Los 
Angeles hockey team told the New York 
Times, that the more you go to the games 
you’re more likely to get on camera. Boyars 
told a story about an older couple who 
attends at least 40 games during the season 
and ends up on the kiss cam every time 
they’re in the crowd. “She’ll lean over and 
grab his face. It’s the kind of thing you might 
see from a newlywed couple, but they’re in 
their 70s.”

The kiss cam gimmick was created to 
engage and entertain fans during breaks 
in a game, but though it has been a silly 
part of the fan experience, questions about 
how it holds up with our current cultural 
environment has raised some red flags. 

The origin of the kiss cam has been traced 
all the way back to the Dodgers when they 
decided to get a video board sometime 
in the 1980s. Since then just about every 
team in the nation has a scoreboard in their 
stadium, but not all organizations use the 
kiss cam. 

Even though the kiss cam was never 
intended to make fans uncomfortable, in 

various instances people do feel pressured 
to participate. For decades the kiss cam has 
only focused on heterosexual couples and 
avoided making assumptions about people’s 
sexuality, relationship status, or comfort 
levels. 

“Just pick people. It doesn’t have to be a 
man and woman” said Doug Johnson, co-
creator of PuckBuddys, a site aimed at gay 
hockey fans, in a Deadspin article. Johnson 
believes that teams should “make it more 
inclusive.” 

“It’s a kiss,” he said, “not a car crash.”
Maybe we’ll see the kiss cam reappear 

in some arena’s once the pandemic fully 
subsides and hopefully we’ll will see more 
same sex couples up on the big screen too. 
So, if you’re wanting to get a smooch the 
next time you go to a live game remember 
that game presentation teams are looking for 
people in the crowd who are engaged, show 
interest, emotion, and even dance. Sit across 
from the cameras in the arena, wear some 
team apparel, and remember to be sitting 
next to someone you’ll want to smooch. 

-By Jessie Tobin, Sports Editor
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